Unlock your

E-commerce Potentidl

How to boost non-branded SEO traffic of your e-commerce?
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This ebook is your ultimate guide to creating effective
Product Listing Pages (PLPs).

You'll learn how to optimize your PLPs for search
engines and understand how they interpret your pages,
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GET MORE NON-BRANDED SEO TRAFFIC FOR YOUR E-
COMMERCE

If you manage an e-commerce store, you probably have some traffic coming from

search engine optimization (SEO). You may even know which search terms are

driving this traffic and which pages are performing well for SEO. However, do you
understand why you rank for certain search terms but not others?

This report will focus on non-branded SEO traffic. This is when users search for
products or services without specifying a specific company they want to purchase
from. This traffic is what you and your competitors are competing for. We'll look at
how major e-commerce retailers in Europe are driving non-branded SEO traffic to
their stores.

By examining what these successful retailers are doing, you can learn how to get
some of that traffic to your store as well.

SEO visits & revenue




Google, PLPs and
PDPs



How are e-commerce sites built?

E-commerce sites have two main pages that are important to search engines:

1.Product listing pages (PLPs) and
2.Product detail pages (PDPs).

B

are pages on an e-commerce

Jﬁ% .mm  Website that feature collections of products, presented to

e users by search engines when the search intent is less
};‘ i - specific. These pages are typically organized by category,
iy == brand, price range, or other relevant criteria.

In contrast, product detail pages (PDPs) are pages on an e- R
commerce website that provide in-depth information about
a single product. These pages typically include details such

as product descriptions, specifications, pricing, and images. Q

‘Women's Hoodie Oversized Yellow

PDPs are designed to answer specific search queries and \ / i —

provide users with the information they need to make a
purchase decision.

For example, an e-commerce website with 6,000 products will probably have about
300 PLPs or categories.

Understanding the architecture of an e-commerce site can help you understand how
search engines present results to users.

Product detail page Product detail page Product detail page

(PDP) (PDP) (PDP)




product listing page (PLP)

Example of the most occurring
expressions on a ranking for “red
socks with black polka dots”. The
most occurring expressions are not
specific.

Example of the most
occurring expressions on d

ranking for “red socks
with black polka dots”. The
most occurring expression is
very specific.



https://alyze.info/

OG

Google Sheets formula example:

=IF(ISERROR(FIND(



https://workspace.google.com/marketplace/app/search_analytics_for_sheets/1035646374811
https://workspace.google.com/marketplace/app/search_analytics_for_sheets/1035646374811

Analysis of leading e-
commerce sites
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Special case: Pharmacy and cosmetics industries

Our analysis found that for most industries, a majority of non-branded organic traffic
comes from product listing pages (PLPs). The only exceptions are the pharmacy and
cosmetics industries, where we observed that a majority of non-branded organic
traffic does not come from PLP's. This is likely because consumers searching for
these types of products often have specific products in mind.
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How to create
more PLP?



®etprised by the variety of segrch terms for which (Gooale think

Query Page

velo 24 pouces https://www.examplepage.com/velo-enfant

vtt 24 pouces https://www.examplepage.com/velo-enfant

velo 26 pouces https://www.examplepage.com/velo-enfant

T

vélo 24 pouces https://www.examplepage.com/velo-enfant
r Y
https://www.examplepage.com/velo-enfant
F 3
https://www.examplepage.com/velo-enfant
r____________
https://www.examplepage.com/velo-enfant
9

https://www.examplepage.com/velo-enfant

vtt 20 pouces

velo fille 20 pouces

velo 20 pouces

velo 24 pouces fille

vélo 26 pouces https://www.examplepage.com/velo-enfant

vélo 20 pouces fille https://www.examplepage.com/velo-enfant
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Conclusion



Request a demo



https://www.verbolia.com/request-a-demo/?utm_source=plp&utm_medium=ebook&utm_campaign=Leads_LT_08-24_plp

